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The Standard Article

Icons are creations of people, not developers
Which is the odd one out in this list: the Louvre pyramid in Paris, the Guggenheim in Bilbao, the Sydney Opera House, the Burj in Dubai and the State Tower in Bangkok?
Of course, every one of them has something unique. But if you chose the State Tower in Bangkok because you've hardly ever heard of it, I wouldn't be surprised.
Actually, it is a famous Bangkok landmark: a high-rise with luxury condominiums and hotels, fancy shops and restaurants. Something like Pacific Place here.
But it is hardly in the same league as the others on the list.
I saw it featured alongside the far more famous structures in the pages of a Thai Airways inflight magazine article on iconic modern buildings.
It is understandable that Thai Airways wants to promote its home country. But not every city can have internationally recognizable modern buildings. (Hong Kong landmarks like the HSBC and Bank of China headquarters, the Convention and Exhibition Centre and Two IFC are well known. But do they really rank with the Sydney Opera House?)
What Bangkok does have, however, is a highly recognizable floating market. It's not modern and it's not a building, but people around the world associate it with the Thai capital.
Most of all, the city has its own “feel” - the sights, sounds, smells and flavors that you experience most of all in neighborhoods where there are no supposedly iconic new developments.
For Hong Kong, it is the harbor and that unique juxtaposition of old and new, East and West - futuristic skyscrapers and dried fish shops just streets apart. These are real icons.
